FOOD LIFELINE FY2020
BOARD OF DIRECTORS

Chris Blanton, (Chair) President, BridgeSpan Health

Stuart Holmes, (Treasurer) President, Charlie’s Produce

Roy Breiman, Director of Food & Beverage, Columbia Hospitality
Josh Hedrick, Principal & Risk Manager, Parker, Smith and Feek

Mark Kammerer, President, The Kammerer Group

Lyle Snyder, Managing Director, Snyder Holdings

Lincon Kemp, Sr. Manager of Reimbursement, Providence St. Joseph’s
Anna Le Weber, UX Manager, Google

Cara Peterman, Director & Corporate Treasurer, Puget Sound Energy
Afsaneh Rahimian, Senior Consultant, ORS Impact

Lindsey Schwartz, President & CEO, Schwartz Brothers Restaurants
Lara Underhill, VP of Corporate Communications, Wells Fargo

Kyana Wheeler, Founder, Kyana Wheeler Consulting

Anita Whitfield, Chief Equity & Inclusion Officer, King County Executive’s Office
Mazen Yacoub, Founder & Principal, Halepoint Consulting

Benjamin Hill, VP and Chief Marketing Officer, MultiCare

Derek Chaves, Former Chief Information Officer, Sur La Table

Bruce Christiansen, VP, Supply Chain Logistics of The SaveMart Companies

FOOD LIFELINE
STAFF LEADERSHIP

Linda Nageotte, President & CEO

Megan Bergman, Chief People & Culture Officer
Tiffani Kaech, Chief Programs Officer

Ryan Scott, Chief Development Officer

Vivian dela Rosa, Chief Operations Officer

“Food Lifeline is the most

efficient and impactful

organization | have found.
| encourage everyone to

Jjoin Food Lifeline and
experience the feeling
of making a difference
in their communities.”

- Paul Pasquier
Former Board Member

For our most recent audited financial statement and IRS form, visit our website at foodlifeline.org/solving-hunger
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HUNGER DOESN’T HAVE TO HAPPEN

815 S 96th St
SEATTLE, WA 98108

FOOD LIFELINE’S
COMMITMENT TO EQUITY

EQUITY STATEMENT

Food Lifeline's mission is feeding people facing hunger today and working to solve hunger for tomorrow. Food justice
- the belief that everyone has a human right to equitably access the nutritious and culturally relevant food that enables
them to thrive - is a foundation of our mission.

At Food Lifeline we know that hunger and food insecurity are symptoms of poverty. We also know that poverty in the
United States is built on a foundation of laws, policies and practices that purposefully and systemically extend
opportunity to some while withholding it from others. These injustices have most often been created by and benefited
white people at the expense of people of color, who are disproportionately impacted by inequity, poverty and hunger.
For these reasons, Food Lifeline believes anti-racist work is essential to ending hunger.

We center people facing hunger in all that we do. We recognize their resilience and their dignity and will elevate their
stories and lived experience to inform community-based solutions to end hunger. We are committed to working with
all people who have been oppressed, due to race, ethnicity, citizenship or socioeconomic status, gender identity, age,
and beyond, because the solutions that effectively address hunger and poverty in these communities solve hunger and
poverty in all communities.

Food Lifeline invites our donors to invest in building an equitable community and to ensuring food justice for people
experiencing hunger and poverty. Together we will boldly challenge harmful systems and institutions in order to
advance social justice.

We recognize we are one organization among many that are already committed to creating this change in our
communities. Food Lifeline will collaborate with others who will help us grow in our equity mission, and together
we will help build a diverse, inclusive and equitable community where hunger doesn't have to happen.

LIFELINE

HUNGER DOESN’T HAVE TO HAPPEN

ANNUAL IMPACT
REPORT

UNPRECEDENTED.

How many times have we heard that term since the beginning of the pandemic? It is undeniably true, over
the last year we lived through unprecedented times. We found ourselves at the intersection of a global
pandemic, the largest downturn in our economy since the Great Depression, and the greatest awakening
of public discourse and demand for action in support of the civil rights movement since the 1960s.

Nine months into fiscal year 2020, our organization’s operating model was turned upside down.

As a hunger relief organization, Food Lifeline’s mission is deeply impacted by each of these crises.
Hunger and food insecurity are inextricably linked to poverty. People of color, immigrants, refugees,

and Indigenous communities are disproportionately impacted by Covid-19. Households making less than
$75,000 a year were the quickest to experience loss of employment and continue to be the slowest jobs
to recover.

Despite the challenges we faced, our dedicated staff team, committed volunteers, and loyal donor
community rallied in support of our mission. Not only did we stand up new distribution models and
quickly replace donated food streams with purchased food through government and independent grants
and programs, we also grew our network of agency partners, and mobile food programs.

We directly provided emergency food boxes in our community distribution efforts. We engaged

a new volunteer work force with the Washington National Guard as safety and social distancing guidelines
temporarily required our volunteer program to pause. We welcomed thousands of new donors into our
family as they joined us in our belief that hunger doesn’t have to happen.

I am unabashedly proud of what we accomplished this past year, but not surprised.
Every year our community demonstrates a willingness to exert extraordinary effort
to ensure that no child, no family goes without the food they need.

2020 changed us, all of us, forever. We look forward to the year ahead knowing that these unprecedented
times allowed us to learn, grow, re-imagine, and re-invent our work in ways that serve to make us better,
more nimble, flexible, and focused on our mission.

With kindest regards,

-

Linda Nageotte,
President & CEO




FINANCIAL SUMMARY DONATE. VOLUNTEER. ADVOCATE.

Food Lifeline’s summarized financial information is for the fiscal year July 1, 2019 -June 30, 2020.
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OUR WORK IS NOT DONE

Funds generated from the pandemic are targeted for expanded response efforts including high volumes of food
purchases, investments in our Regional Distribution Organizations, and enhanced support of communities most
impacted by COVID-19.
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